
 
 

This strategy allows you to speak to your prospects in a way that communicates.  Remember, you want to meet your prospects at 
the conversation they are having in their head.  People pay more to get out of a painful situation than to get into a better situation.  
Fear of Loss is stronger than Thought of Gain.  This copywriting work is challenging for many coaches, however, in this current over 

saturated coaching environment, it is the only messaging strategy that consistently works. 


